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SEO Signals 


AI Search Still Relies On

1. Why Traditional Metrics 
Need Better Context
Rankings only show where a page 

stands at a moment and don't 

indicate how search engines interpret 

it, how consistently people return, or 

whether pages build authority that AI 

systems trust.

2. Engagement Time Still 
Reveals Clarity
Metrics like time on page, scroll depth, 

and return visits reveal whether content 

holds attention and satisfies search intent, 

highlighting areas for UX or content 

improvement.

3. Crawl Frequency Still 
Signals Relevance
Frequent crawling indicates search 

engines see content as active and 

accessible; low crawl rates suggest stale 

content or weak internal linking.

4. Indexation Rate Tells 
You What Search 
Systems Accept
Indexation rate shows how much content 

search engines store, reflecting quality 

and clarity, and highlighting thin or 

duplicate pages that need improvement.

5. Content Relevance Has 
Become More Measurable
Relevance now depends on meeting real 

search intent rather than keyword 

matching; tracking impressions and query 

clusters shows whether pages align with 

their purpose.

6. Backlink Growth Still 
Measures Reputation
A growing, relevant backlink profile 

signals that content is valued by other 

sites, supporting rankings and trust 

signals that AI search may use.

7. The Metrics Work 

Better Together
No single metric suffices; combining crawl 

frequency, indexation, relevance, 

engagement, and backlinks gives a 

comprehensive view of content 

performance and trust.

8. What to Watch as AI 
Search Expands
Regularly crawled, indexed, and engaging 

content with strong signals increases the 

likelihood AI systems will trust and surface 

your pages over time.
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