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Ways to Adapt Your
SEO Strategy

1. Enhance Your Content
Depth and Context

Al-powered search tools aim to

understand the context behind your
content. Help your content rank well by
providing comprehensive, well-

researched answers to user queries.
Instead of just targeting keywords, delve
deeper into topics and create

authoritative content that addresses

questions from multiple angles.

2. Optimize for Entities, Not
Just Keywords

In Al search, entities (people, places,

things, concepts) play a huge role in
determining relevance. Structured data,
like schema markup, helps Al search
engines accurately identify and
categorize your content. Entity
optimization allows Al to understand the
value of your content within a broader

context. That makes it more likely
Al will surface your content in its
generated summaries.

3. Focus on User Intent

Al search tools prioritize content that
matches user intent. Help capture their
attention by crafting your website content
to naturally and engagingly address
different user intents.

4. Refine Your Backlink
Strategy

Although Al search has altered how

results appear, backlinks remain a crucial
factor in achieving a high ranking.

Continue building good-quality, relevant
backlinks to signal your website's
authority and credibility. Aim for backlinks
from high-quality sources within your
industry to further strengthen the

trustworthiness of your content.

5. Monitor Al-Generated
Results

It's essential to track how Al-driven

responses display your content. Are you
being cited in summaries or zero-click

results? Regularly monitor your content’s
performance in these new formats to
ensure your brand's visibility. Focusing on
these aspects helps you adapt your SEO
strategy to the evolving Al search

landscape. It also ensures that you

preserve the core SEO principles that still
drive results.
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